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Strategy: Media / Community-based Process

If the Young Adult Alcohol & Drug Awareness Coalition includes 18-25 year olds in the
development of a media messaging campaign via World Café Conversations then the media
campaign will be culturally competent and relevant to the target population.

If the Young Adult Alcohol & Drug Awareness Coalition implements a culturally competent and
relevant media campaign, then perception of risk/harm of using alcohol will increase.

If the Young Adult Alcohol & Drug Awareness Coalition implements a culturally competent and
relevant media campaign, then perception of disapproval of using alcohol will increase.

If the perception of risk/harm related to alcohol use increases and/or the perception of
disapproval of using alcohol increases then will be a decrease in the rate of underage
consumption among 18-25 year olds in Lorain County.

Prevention Intervention Name Strategy Name Strategy Type

World Café Conversations Community-based Process

Media Messages Campaign And you wonder where they get it Environmental Strategy

from?

Short-term Outcomes:

Long-term Outcomes:

Culturally competent and relevant media campaign
Perception of risk or harm (alcohol)
Perception of disapproval (alcohol)

Underage Use of Alcohol

*Continued on next page.*




Indicators

Priority (CLI - Part 1)

Indicator

Indicator Type

NOM or Other

Survey ltem

Underage Use of

30-day use (alcohol,

Consumption

Other — 2012, 2013

Q3 Cross-tabbed with

Alcohol cross-tabbed for UA NOM - 2014 Ql

use)
Culturally Competent | Completion of Media | Intervening Variable | Other N/A — Will produce
and Relevant Media Campaign media campaign
Campaign documentation
Binge Drinking Perception of risk or | Intervening Variable | NOM Q6

harm
Alcohol Perception of Intervening Variable | Other Q5

disapproval

CLI Part 2: Community-based Process Sub-Form

Environmental Strategies Sub-Form




